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Van’s Waffles Partners With Center For Celiac Research

To Spread Awareness of Celiac Disease During Expo East 

TORRANCE, CA, AUGUST 2005 – Van’s International Waffles (www.vanswaffles.com) teams up with the Center for Celiac Research to spread awareness about celiac disease – a potentially life-threatening intolerance to gluten.

At the Expo East on Friday, September 16 from 11am-1pm at the Washington DC Convention Center (booth 1436), Pam King, Director of Operations and Pam Cureton, Dietitian from the Center for Celiac Research, will be available to answer questions about research being conducted and gluten free products available to those suffering from Celiac Disease.  Van’s will also be raising money for the center with “Making Tracks for Celiacs” bracelets, available for $2.00 at the convention to generate funds for celiac research and to continue their efforts in increasing the awareness of celiac disease.
“People are beginning to realize that there’s a very large population of people who suffer from Celiac disease,” said King. “It’s great when a company steps up to the plate and wants to help research for such a worthy cause.  We hope to continue working with Van’s closely in the future.” 
Van's International Waffles offers a highly popular line of wheat-free waffles, which serve as a delicious breakfast option for over three million Americans afflicted with Celiac Disease.  In addition to being gluten-free, Van’s wheat-free waffles are also free of yeast, dairy, and eggs and are enriched with calcium.  Van's wheat-free waffles come in original, blueberry, flax, apple cinnamon, and a mini size appealing to kids. 
 

Recent research and newly developed blood screening methodologies have revealed that one in every 33 otherwise-healthy individuals suffer from this condition, according to the American Medical Association 2003.  It is therefore no wonder that sales of wheat-free items as a whole are up in natural product supermarkets, with three of the top-five best-selling waffle items being wheat-free lines.  

 

“Van’s has a long tradition of offering consumers products that are as nutritious as they are delicious,” said Jim Kelly, CEO of Van’s International.  “Responding to our customers and a general trend within the industry, we’ve gone to every possible length to ensure that our line of Wheat-Free Waffles are the healthiest and tastiest on the market today.”

 
Added Kelly, “We have always been determined to meet our customers’ needs, not only in terms of taste, but in terms of overall health and meeting specific dietary needs such as an intolerance to gluten. “We spent a great deal of time developing the recipes for these waffles, and they meet the Van’s standard of excellence on every level.”

For more information about Van’s complete line of products, their nutritional content and ingredients, along with Van’s historical origins, please visit www.vanswaffles.com. 

 

About Van’s International Waffles

Van’s International Waffles is the country’s leading brand of all-natural waffles in the United States.  The Van’s family recipe for waffles was introduced to the United States from Belgium at the 1964 New York World’s Fair.  KCA Foods acquired Van’s International Foods in January 2000.  Van’s All Natural Waffles are available in many supermarkets and most natural food stores across the United States and Canada.  For more information visit www.vanswaffles.com
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